
Become a part of the largest Home & Garden Show North of Seattle!  The 33rd annual Whatcom County Home & Garden 
Show® is held at the Northwest Washington Fairgrounds in Lynden, Washington on March 2-4, 2012
An exciting opportunity for your business to participate in the largest marketing opportunity in Whatcom County.

Booth space is limited and the show will sell out.  There is a 5% discount available for those who are members of the BIAWC,
a 5% discount for those reserving multiple booth spaces, and a 5% discount if you pay in full by September, 30 2011.
***Booth prices and floor plan are subject to change at the show management discretion.**

Company:  ___________________________
Contact:  ____________________________
Address:  ____________________________
City:  _________________________________
State:  __________Zip:  ________________
Phone:  ______________________________
Fax: __________________________________
Email:  _______________________________

Booth Selection:
1)__________2)__________3)____________
*Selecting a booth number will not guarantee you that

   your request. 

Description of business/booth display:
_________________________________________
_________________________________________
_________________________________________
_________________________________________
_________________________________________
_________________________________________

Category: _____________________________

Apply one of two ways:
1) Complete this form and fax to 360.647.8756 OR
2) Complete this form and mail to the address below

NOTE:  An invoice and contract will be sent to you for the amount you owe based on the booth space you receive.
BIA of Whatcom County - 1650 Baker Creek Place - Bellingham, WA  98226 - 360.671.4247

(please list in order of importance.
Also list together multiple booth numbers
if you require more than one booth space.)

 

PLEASE NOTE:
*  There is overnight RV space 
available and must be paid in 
advance with your booth payment. 
Cost per night for RV is $25.00.

*  You must have a “garden like” 
atmosphere to be considered as a 
vendor in the garden show area. 
Only living plant or natural material 
may be used, no synthetic items 
allowed. If you don’t qualify for the 
garden area you might be consid-
ered for the main show area. Please 

questions on which area you should 
be in. 
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Do you need electricity at your booth? If yes, please add 
$30.00 to your booth fee for each 500 watt outlet

YES     How Many Outlets? _____      NO



Appliance

Backyard & Landscape Design 

Blinds & Window Coverings 

Builder

Building Materials & Supplies 

Concrete

Construction Services 

Cookware

Countertops

Decorative Concrete 

Decks/Deck Covers 

Equipment Rentals 

Fencing

Financial Services/Investing 

Flooring

Food

Garden

Gutters & Gutter Covers 

Health Services 

Heating / HVAC 

Home Design 

Home Furnishings 

Home Services & Products 

Insulation 

Insurance 

Interior Design & Sales 

Landscape

Landscape Supply 

Lawn Care 

Lending

Lighting

Machinery & Equipment  

Nursery

Painting

Plumbing & HVAC 

Public Service/Education 

Real Estate 

Remodeler 

Roofing or Roofing & Siding 

Security & Safes 

Solar Electric 

Spas & Stoves 

Stone / Tile 

Stone Masonry Fireplaces 

Storage Solutions

Water Treatment & Filtration Sys-

tems 

Window Tinting/ Signs/ Graphics 

Windows/Doors & Glass 

Wood Renewal/Refacing 

Other________________________

Pick a category below that best describes your company and list it on the other side: 

 Only four ribbons will be awarded. 

 Below are the categories and criteria booths will be judged: 

Categories:

• Best of Show Large Booth 

• Best of Show Small Booth 

• Best of Garden 

• Vendors Choice 

Criteria:

• Creativity

• Use of Space 

• How was the booth different from last year 

• Overall presentation:  Including:  
 Flow of booth 
 Visual Aesthetics 
 Informative of company & Product 


